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Book publishing has a strong export component, with around 
one fifth of its turnover coming from exports (between 17 
and 22% in the last 10 years), the equivalent of between 

€ 4.2  and € 5.2 billion per year. Exports are mostly (though 
not exclusively) driven by language homogeneity, with the UK, 
France, Spain and Germany being the 4 largest exporters. 

7. An export-oriented industry

Proportion of EU publishers’ turnover by provenance (domestic market/export), 2006-2015

Source: FEP survey (elaboration by FEP)

Exports for UK publishers represent some 40-45% of 
turnover; roughly one third of them go to the EU, and the 
rest are quite evenly spread across the world, with North 
America as the other top market. For French publishers 
exports are a little over 20% of their turnover, the main 
destination markets being French-speaking areas (top 

destinations: Belgium, Switzerland, Canada, and also 
many African countries); around 55% of French exports 
go outside the EU. Spanish publishers’ exports represent 
16 to 20% of turnover; some 40% are destined to the 
EU, and the rest to third countries, in large majority in the 
Spanish-speaking areas of the Americas (US included). 

Proportion of exports in total publishers’ revenue in selected countries, 2010-2015

Source: FEP survey (elaboration by FEP)
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Number of sales of translation rights (titles) in selected countries, 2010-2015

For German publishers, exports represent more than 15% 
of turnover, the top destinations being German-speaking 
areas (Austria and Switzerland), a number of other EU 
countries and the US; extra-EU exports are about one quar-

ter of the total. All in all, extra-EU exports roughly constitute 
a little below 50% of all publishers’ exports, thus some 8 to 
10% of the total turnover: € 2 to 2.5 billion per year.

Source: Börsenverein des Deutschen Buchhandels e.V  (Germany), Syndicat National de l’Edition (France), Associazione 
Italiana Editori (Italy)

This strength in international trade is complemented by the 
sales of rights for translation of titles published by Europe-
an publishers. Another graph shows the evolution in recent 

years of the sales or translation rights abroad in selected 
countries.
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8. There’s always a place to buy books

While many people prefer buying books online, a lot of 
readers also like to visit bookshops, see and touch what’s on 
offer and get expert advice. Luckily for them, there are plen-
ty of opportunities to do this in Europe – despite the crisis 
having hit the book retail sector as well. The graph shows 

the total number of specialised stores selling books in the 
EU in the last years, while the maps show the number of 
bookstores per country, in total and per 100,000 inhabi-
tants. Data reveal some disparity in the choice given to cit-
izens in different countries as to where to buy their books.

Retail sale of books in specialised stores, number of enterprises in the EU, 2008-2014

Source: EUROSTAT - Note: EU 27 until 2010

Retail sale of books in specialised stores, number of enterprises per country, 2014
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Retail sale of books in specialised stores, number of enterprises per country per 100,000 inhabitants, 2014

Source: EUROSTAT (elaboration by FEP) - Germany, Greece, Latvia, Lithuania, Norway and Spain: data adjusted based on FEP survey
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9. At the heart of e-commerce

People who bought books/magazines/e-learning materials online in the last year as percentage of 
population and of individuals who ordered goods or services, over the internet, for private use, 2016

Source: EUROSTAT - Note: the lower figure represents the proportion of book buyers in the entire population, the higher one the proportion among 
online shoppers

It is well known that e-commerce basically started with book 
sales; this is because the book sector had the best metadata 
available of basically any product categories (and certainly 
of the cultural sector). It was therefore very easy for emerging 
internet retailers to streamline and automatise the handling 
of orders and deliveries. Today, books remain one of the 
main products purchased online; this graph shows the pro-
portion of people who bought books/magazines/e-learn-

ing materials online, as a percentage of the entire popula-
tion and of those who ordered goods or services over the 
internet, in the last year. Almost one European in five bought 
books/magazines/e-learning materials online in 2016 
(and more than one third of internet shoppers); Luxem-
bourg tops the national ranking with an impressive half of 
the population buying books/magazines/e-learning mate-
rials on the internet (almost two thirds of internet shoppers).
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10.  How much do Europeans spend on books?

Mean household consumption expenditure in books in the EU, 2010 (PPS)

Source: EUROSTAT - Netherlands, Sweden: data 2005

The graph shows the mean household consumption for 
books per each EU country, expressed in an artificial 
common currency, the purchasing power standard (PPS), 
which eliminates the effect of price level differences across 

countries created by fluctuations in currency exchange 
rates and allows cross-country comparisons. The dispari-
ties across EU Member States in this field are undeniable.
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11.  Expensive? Think twice 

Evolution of average price of books and Harmonised Index of Consumer Prices in the EU and Euro Area, 
1996-2016 (1996=100)

This graph compares the evolution of the average price of 
books and of the Harmonised Index of Consumer Prices, 
the EU indicator of consumer price inflation, in the EU as a 
whole and in the Euro Area. In both cases, we can see that 

the price of books has increased significantly less than the 
general level of prices. This is especially obvious taking into 
account all of the EU 28: the increase of book prices in the 
last 20 years has been 40% lower than the average inflation.

Source: EUROSTAT
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12.  Happy customers 

Ranking of markets based on the Market Performance Indicator in the EU, 2015

In 2016, the European Commission presented its lat-
est Consumer Markets Scoreboard, an overview of EU 
citizens’ assessment of the performance of 42 key con-
sumer markets across the 28 Member States, Norway 
and Iceland. The Scoreboard tracks the performance of 
many services and goods markets on basis of key indi-
cators such as trusting that sellers comply with consum-
er protection rules, comparability of offers, the choice 
available in the market, the extent to which consumer 

expectations are met, and detriment caused by prob-
lems that consumers encounter. Other indicators, such as 
switching and prices, are also monitored and analysed.
The graph shows the results of the 2016 Consumer Markets 
Scoreboard across all the markets surveyed. With a score of 
85.3 out of 100, the market for “Books, newspapers and 
magazines” is the top performer of all sectors, well above the 
average for goods markets (82.4) and for all markets (79.8).

Source: Market Monitoring Survey 2015, 2016 Consumer Markets Scoreboard, European Commission
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13.  Who’s reading?  

Persons reading books in the last 12 months per country, age 25-64 – Percentage of 
people who read at least one book, 2007/2011

The positive effects of reading for lifelong achievements are 
well documented, and range from educational outcomes 
and career progression to cognitive functions and beyond. 
The graphs show the proportion of people having read at 
least one book in the previous year, as well as those who 

read 10 books or more. While a significant proportion of 
the population does read books, in several European coun-
tries only half of the population or less had read at least one 
book in the year before the survey, and in many countries 
the proportion decreased between successive surveys. 

Source: EUROSTAT - France (data 2014), Norway (data 2015): population age 15 and older, source FEP survey - Iceland (data 
2016): source FEP survey



19

Persons reading books in the last 12 months per country, age 25-64 – Percentage of 
people who read 10 books or more, 2011

Source: EUROSTAT

Iceland, Norway (with a different perimeter) and Sweden 
top the general ranking, followed by Luxembourg, Ger-
many, Austria, Finland and Estonia. Similarly, the ranking 
of “strong readers” sees Iceland, Luxembourg and Fin-
land on top, followed by Germany, Estonia and Austria 
(no data for Sweden). Recent data from Norway (again, 

not comparable with the others) indicate the proportion 
of people aged 15 and older reading at least 10 books at 
40% in 2015, by far the highest - a figure all the more im-
pressive given the downward trend experienced in recent 
years by many countries (in 2016 the proportion of “strong 
readers” in Iceland, for example, decreased to 23.7%).
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AUSTRIA: HAUPTVERBAND DES ÖSTERREICHISCHEN BUCHHANDELS

BELGIUM: VLAAMSE UITGEVERS VERENIGING/ ASSOCIATION DES EDITEURS BELGES

BULGARIA: АСОЦИАЦИЯ “БЪЛГАРСКА КНИГА”

CZECH REPUBLIC: SVAZ ČESKÝCH KNIHKUPCŮ A NAKLADATELŮ

DENMARK: FORLÆGGERFORENINGEN

ESTONIA: EESTI KIRJASTUSTE LIIT

FINLAND:  SUOMEN KUSTANNUSYHDISTYS RY

FRANCE: SYNDICAT NATIONAL DE L’EDITION

GERMANY: BÖRSENVEREIN DES DEUTSCHEN BUCHHANDELS

GREECE: ΟΜΟΣΠΟΝΔΙΑ ΕΚΔΟΤΩΝ ΒΙΒΛΙΟΥ ΕΛΛΑΔΟΣ

HUNGARY: MAGYAR KÖNYVKIADÓK ÉS KÖNYVTERJESZTŐK EGYESÜLÉSE

ICELAND: FÉLAG ÍSLENSKRA BÓKAÚTGEFENDA

IRELAND: PUBLISHING IRELAND

ITALY: ASSOCIAZIONE ITALIANA EDITORI

LATVIA: LATVIJAS GRĀMATIZDEVĒJU ASOCIĀCIJAS

LITHUANIA: LIETUVOS LEIDĖJŲ ASOCIACIJA

LUXEMBOURG: FÉDÉRATION LUXEMBOURGEOISE DES EDITEURS DE LIVRES

THE NETHERLANDS: NEDERLANDS UITGEVERSVERBOND

NORWAY: DEN NORSKE FORLEGGERFORENING

POLAND: POLSKA IZBA KSIĄŻKI

PORTUGAL: ASSOCIAÇÃO PORTUGUESA DE EDITORES E LIVREIROS

ROMANIA: FEDERAŢIA EDITORILOR DIN ROMÂNIA

SERBIA: УДРУЖЕЊЕ ИЗДАВАЧА И КЊИЖАРА

SLOVENIA: GOSPODARSKA ZBORNICA SLOVENIJE

SPAIN: FEDERACIÓN DE GREMIOS DE EDITORES DE ESPAÑA

SWEDEN: SVENSKA FÖRLÄGGAREFÖRENINGEN

UNITED KINGDOM: THE PUBLISHERS ASSOCIATION


